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 Aberdeen Bay Preliminary Marketing Survey
Why do books sell?

Books sell in high quantities because authors have:

1. Created a Vibrant reader audience / fan base 

2. Delivered a Valuable product / book

3. Made themselves Visible by connecting with their audiences in all ways possible

Having your manuscript accepted by a publisher is a wonderful literary achievement, yet being a successful published author and sharing your work with others takes passion, persistence and a willingness to do the work necessary to generate significant book sales. 

Aberdeen Bay publishes about 20 new titles per year. Although we have a small staff, we pledge to give our authors support throughout the entire publishing cycle. 

Our experience has shown that without the full commitment of the author, the advice and opportunities we provide you will yield little to no results. With that in mind, we would like to know more about how you intend to take on an active role in generating book sales. We are trying to gauge how much you see your work as not only a literary achievement, but also as a business proposition. There are over 100,000 new titles published each month. For your work to be commercially successful, competition requires an active, effective, marketing effort from the author.

Thank you for taking the time to provide us this important feedback.

Aberdeen Bay

Please provide meaningful answers yet be concise. This document should be no longer than 4 pages when returned. 

Author Name: 

Date:
Have you been published before? If so, tell us the name of the book(s), the publisher and how many copies sold:

Explain the reasons for your success or lack of it in previous releases:

Why do you want to have this book published? 

Between royalties on retail sales and buying books with your author discount, how much money do you intend to earn from publishing this book? 

Are you familiar with book publicity and book marketing tactics? If so, give us an idea of your level of knowledge and experience. If not, in addition to the marketing advice offered by Aberdeen Bay, how do you intend to gain this knowledge prior to your book’s release so that you can take an active role in your book’s success?

Who will want to buy your book (target market) and how many actual readers do you think you will be able to meet? 

Tell us more about how you intend to connect with your audience and build a fan base. Most authors start with people they know personally or professionally (natural market). Some connect with groups over the Internet. Tell us about your network, how many contacts you currently have, and how you intend to increase this number:

Have you considered the fact that launching a new book will require an initial investment on your end, too? In addition to the support given by Aberdeen Bay, some of our authors hire publicists and/or online social marketing consultants, some build their own websites, and buy books to have on hand for face-to-face signings and personal selling opportunities apart from bookstores. Many authors reinvest book earnings into additional promotional activities until critical mass is achieved. New authors, just like a new business, will have to reinvest more than established authors. Do you feel you have the necessary available funds to properly promote and present your book for sale?
What are your long-term goals as an author? Do you have other books in mind for publication?

